Developed in JACKSONV'LLE

1983 with the
Chamber of
Commerce as
the Vision
Partner

In 2002, the
Vision Process
involves 1,000’s
of individuals in

development &
100’s of

organizations in
implementation.




mercial and assthetic pur-
DOSES

superior internal transporta-
tion Including rapid transie,
expanded bus, expressway
and Automated Skyway
Express systems as well as a
highway loop around the city

Improved commercial and
economic development of
Jacksonville’s northwest
quadrant

Reliable, competitively priced
ENergy supplies

Superior sewage collection
and treatment, solid waste
collection and disposal, and
water supply and delivery

_E._ADIHEHIF

A region that

believes 0 itself
and its bright future

Development of aggressive,
can-da leaders in a communi-
ty where the best take their

turns in government service
a5 a civic responsibility

Effective growth planning to
enhance our quality of life

The most productive and
harmonious partnership in
the United states between
the public and private
SeCtors

A system for delivery of
human services nationally
ENOWwWn for its eFfectiveness
and efficiency

The nation's strongest com-
mitment to philanthropy,
including a strong public/!
private/corporate commit
ment to cultural develop-
ment

ONCLUSION

Many of Jacksonville

2005's objectives
require a population
growth and economic
strength greater than that
contained in projections of
historic trends.

The population growth
rate we will strive to
achieve, and for which we
will plan, is 2 to 2.5 percent
annually.

We will also work to
increase per capita income
to support population
growth to at least 100% of
the state per capita
income by 2005

Jacksonville 2005 is
intended to be a guide, not
a fFinished blueprint, and
therefore will be subject to
annual revisions dictated
by changing circumstances
and perceptions.

It will be used to establish
Jacksonville Chamber of
Commerce priorities for
the current year and to
develop a work program
for succeeding years.

We encourage our institu-
tions throughout our
region to incorporate it
into the planning and
implementation of their
programs.



NTRODUCTION

Jacksonville 2005 has

been developed by the
Jacksonville Chamber of
Commerce as a vision of
the future which can
become reality for North-
east Florida and its people
during the next two
decades.

It provides an aiming point
through a statement of
realistic objectives — goails
that can be accomplished
by mustering the myriad
resources of our area's
public and private institu-
tions.

The major considerations
in drafting this document
have been to encourage
growth while continually
improving the quality of
life for all residents of our
region.

with adoption of this
vision statement, we can
organize and concentrate
our efforts in programs
that will meet the needs
and enhance the lives of all

our people.

EOPLE

A clean, safe city

which meets all
gmyironmental standards

Entryways into the city
which reflect its true beauty
and grace

Equal opportunity and
attractive housing for all
citizens

A major public park, zoologi-
cal park and aquarium which
rank among the best in the
world

A Jacksonville waorld's Fair

Incentives for the use of
sculpture and fine landscap-
ing in major public and pri-
vate construction projects

A large, vibrant and produc-
tive arts community of
natln nal significance:

A strengthened Arts
Assembly producing high
public awareness and

solld funding for all of the

Arts

A downtown which is a
hub of arts activity cen-
tering around the
restored Florida Theatre
and a relocated Jackson-
ville Art Museum

Museum and other facili-
ties which will atrract
exhibitions of national
importance

| A symphony orchestra,
ballet and repertory
theater of national
stature

A annual River City Arts
Festival which commands
national attention

| A coordinated citywide
program for preservation
of histaric homes and
other buildings

The Florida School for the
Arts relocated in Jackson-
ville

A high national profile in
spectator sports;

_1 A national center for golf
and tenmnis




[ Site of international
sports events

1 A football capital —
expanded major college
schedule in the Gator
Bowl, a strong and pros-
perous professional foot-
ball franchise, a site for
professional playoff games

CONOMY

Per-capita income

well above the
national average

An international trade center
with a strong free trade
Zone and the Port of Jack-
somwille ranking No. 1 on the
South Atlantic Coast

A national and international
center for finance, high tech-
nology and processing
capabilities

& hub for national and
international air and ground
traffic

A nationally recognized
medical center

?

A business, educational,
cultural and living environ-
ment which will attract and
retain headquarters of major
companies

Growth as a major military
center through a commit-
ment to the Navy in housing,
access, schools, recreation
and public transportation
which will enhance the city's
ranking as a preferred U.5.
duty and retirement station

A 24-hour downtown com-
bining retail, commercial/
professional, restaurants,
entertainment, and middie
and upper-income residential
development

A nationally recognized high
technology and research
park based on our business,
manufacturing and educa-
tionai strengths

& distinguished educational
cystem:

Strong public support for
glementary and high
schools which lead the
nation in quality

T Strong public support for
public and private univer-
sities recognized as
national and international
leaders in their areas of
speciallzation

A major tourist and business
travel destination:

[ An outstanding conven-
tion and meeting center

[ An internationally known
seaside resort complex

Mationally recognized
histaric sites

~1 Major tourist attraction

Dmreinpment ot

Mortheast Florida
without regard to palitical
subdivisions and under a
single name

Maximum balanced public/
private use of the 5t. Johns
River and Northeast Florida
beaches for recreation, com-




2005 TASK FORCE

HEMNEN LUKE, Task Force chalrnian
Frasicdant
FLANTEC Corporaticon

&, H. ADAMS, (I
Frasicaent
The Flarida Companies

GEQRGE C. EROWWN] JR.
Vice Pragldent
Eidder, Feabody & Co, Inc.

J. SHEEARD ERYAN, JE.

Fresident, Ceneral Counse and Secretary
wWinn-Gxie Stares. NG,

YAME D COBELE, JE. M. D

Envg e rind o015

WILLIAM COLLEGE

Branch Manager Bowniown Office
Arlantic Natlional Bank

ALBERT ERMEST, JR.
senlor Executihve vice President
Barnatt Banks oF Florida, Inc.

JOHM R. FORBES
ALLATNEY

Chalrman, Downtown
Davelopent Authority

DAVID M. FOSTER
ALLOTNEY
ROQETS, TOWErs, Ealley, Jones & Gay

on Front Cover:

1. WILFORD €. LYON, JR.1984 President
Fresident &' Chlef ndminlstrative GFficer,
InGepEndent Life

2. JAMES H. WINETON, 1985 Pretident
Prasident, LPMC

5. HENRY LUKE, 2005 Task Force Chalrman
Fr i et PLANTEC Corporatiomn

4. JAMES G. VAUGHAN, JR. BExecitive Vice
Prasident, Jacksanyllle chamber oF Commgrog

DAVIDW. FOSTER
Manager

EogET Froperties, inc.
GEQRGE W. GIBBES, il
chalrmnan of the Board
Atlantic Marineg, Inc.

ARNETT E. GIRARDEAL
Florida State Senate

KAYE N. HENDERSON
senlor Vice Presicent
Reynolds, Smith & Hills
DAVID M. HICKS

President
COMPUTER POwWer, Inc,

JACQUELINE M. HOLMES
Presicent
Art Sournces, Inc.

WENDELL P. HOLMES, IR.
Chainman

Duval County School Board

ED JOHNSON
Used/Rentals Manager

[Ring Power Conproration

CAPTAIN HENNER LENHARDT
Comimanding Offloer
Naval Alr Facllity

FAULETTE M. LEWIS
Vice President
Faul Lewis Tire Company

ROYCE LYLES
BMANIGING DIrechor
Jacisonville Electric Authoricy

WILFORD C. LYON, JR.
Presicient
Independent Life & Accident Insurance Co.

CAPTAIN GENE MOSMAN
Commanding Officer
U3, Maval Station Mayport

DELORES M. PASS
President
Associated Temporany Staffing, inc.

WILLARD PAYNE, JR.
Owner and President
MeDonad's

JAMES RESTER

President and General Manager
Armneliz land Plantation

DR. ANDREW A, ROEINSOM
Director of Institute of EdUCAtion
University of Narth Florida
FETER 5. RUMMELL

President - Jacksonwville Divislon
Arvida Corporation

ERYANT SKINMER, JR.
vice Prasident
Bryant Skinner Company

E. CHESTER STOKES, JR.
Frasident

Stokes & Company

C. HERMAN TERREY

President

Dependabba InsUranga Grau e Inc:
JESSIE TREMELAY

DirwnEown Store Manager

hey's of Jacksonviile

ANDY TURMERE
W NEer
Personally Yours Advertising Spacialcies

JAMES L. WHYTE
vice President and Oeneral Manager
Florida Publishing Company

J. STEVEN WILSOMN
President
Wilkson Financizl Corporation

JAMES H. WINSTOM
Fresident
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VIRGINIA . MYRICE, manager
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